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Architecture is inherently integrated with society, and I believe 
architecture can find ways to respond to social phenomenons 
in the modern society. We now live in a complex system where 
trends and cultures change everyday. It is worth to study why 
and how such epidemics initiate and spread. This thesis is 
inspired by Gladwell's idea of tipping point, which provides a 
starting point where I begin to look into the social contexts of 
Hong Kong. The first part of the project attempts to research 
current events and relevant social theories and their 
architectural implications. The second part of the project is to 
formulate and conclude a thesis derived from part one and 
apply it to an architectural project. The final proposal should 
relate to social phenomenon and most importantly take a 
position of how architecture should function in the world of 
epidemics. Tipping point is a book targeted for general public 
as a popular read; therefore, it uses an easy-to-understand 
approach to dissect issues. However, a more in-depth and 
comprehensive academic theory is in favor of the research, 
and I begin to look into the field of Memetics which explains 
information transmission and factors that contribute to the 
success of epidemics and trends. The theories are put into the 
context of current event i.e. the July 1 protest against Article 
23, which also serves as a pivot point between social theories 
and architecture. This project tries to learn from the 
sociological realm in order to understand how information 
performs in our society and how architecture can react to such 
phenomenons and epidemics. 
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f lemetic Theory 
t .Analogy-meme and gene 
跌 h a r d Dawkins first sets the foundation for memetics when 
introduces the new word meme, which he creates by 
ccnbining a Greek word "Mimeme" (meaning something 
mated) and the word gene. He defines meme as a unit of 
caire transmission, or a unit of imitation. He uses tunes, 
leas, catch-phases, fashions, ways of making pots or 
t)ldings as examples to illustrate his idea that memes are just 
Hi! genes that propagate themselves in gene pool by leaping 
(TTi body to body via sperm and eggs, while memes infect 
oer people by acts and social interactions. Therefore, 
Cwkins suggests that Cultural transmission is analogous to 
gietics transmission, when both can raise a form of 
由 ) l u t i o n . i 
1.1 Darwin's mutation and natural selection 
Ciwkins uses Darwinian theory of evolution to explain the 
fjtation and replication of meme. 
^ -ilirwin argues, in his book the origin of species, that 
•. • any being, if it vary however slightly in any manner 
5' profitable to itself，under the complex and sometimes 
:as varying conditions of life, will have a better chance of 
ta surviving, and thus be naturally selected. From the 
strong principle of inheritance, and selected variety 
will tend to propagate its new modified form. ^ 
RolaNid also, he believes that 
Species are not immutable, but that those belonging 
to what care called the same genera are lineal 
descendant of some other and generally extinct 
species, in the same manner as the acknowledge 
varieties of any one species are the descendants of 
that species. Furthermore, I am convinced that 
Natural Selection has been the most important, but 
not the exclusive, means of modification. ^ 
0 continue his argument, Dawkins believes that evolution is a 
^-ofound underlying principle that not only controls the 
•logical world but also the cultural world. He thinks that since 
arwinian approach is so successful in explaining the 
volution and history of biological beings, it is also applicable 
> study culture and to understand the successes and survivals 
cf particular. He also writes: 
What we have not previously considered is that a 
cultural trait may have evolved in the way that it has, 
simply because it is advantageous to itself. ^ 
5.2 Niches construction 
demetics also provides a viewpoint to see the built 
Environment, it argues that genes can express themselves 
|utside the bodies of the organism that carry them, i.e. meme 
jan be traced in our living environments and cities. Kevin 
aland and John Odiing-Smee, in their paper The Evolution of 
le Meme, suggest," the beaver's dam is an extended 
henotypic effect of beaver genes, while the houses of caddis 
y larvae are equally expressions of caddis fly genes." He 
uggests the niches construction is the basic instinct of an 
rganism to manipulate their surrounding in order to enhance 
ihe survival of their descendents, and therefore change the 
evolutionary process of themselves, such that beavers' body 
！and teeth are tuned to build dams. ^  
2.1 Beavers' dam 
rhey write: 
...To go back to the beaver, its dam sets up a host of 
selection pressure that feed back to the beavers, 
such as their teeth, tail, feeding behavior, their 
susceptibility to predation or disease, their social 
system, and many other aspect of their phenotypes. 
Dam construction may also effect many future 
generation of beavers that may "inherit" the dam, its 
lodge, and the altered river in a world with a lake in it. 
Niche construction generates a form of feedback in 
evolution that is not yet fully appreciated by 
contemporary evolutionary theory. 
To take their argument further, I think human civilizations also 
construct niches, in this case, cities. Cities improve human's 
survivals, but indeed turn around to change people's biological 
forms reciprocally. 
1.3 Culture 
In the book Darwinizing Culture, Robert Aunger tries to trace 
the presence of memes, and he argues that the vast amount of 
information of culture is encoded in material objects i.e. 
artifacts. He thinks, "the designs that are used to decorate pots 
are stored on the pots themselves, and that when young 
potters learn how to make pots they use old pots, not old 
potters, as models. In the same way, the architecture of the 
church may help store information about the ritual performed 
within" Although his brief address on culture does not provide 
a comprehensive framework on how memetics can help to 
understand culture, but at least it helps to answer part of the 
question: What is architecture? I think it clarifies the inherit role 
of architecture i.e. reacting and recording social events，which 




Infection Fig}. :A 
2 Life cycle of a Meme 
Herik Bjarneskans, 
Bjarne Gr nevik and 
Anders Sandbery 
Publish a paper 
called The Life 
Cycle of Memes in 
which they propose Coding 
that Memes have a 
life cycle similar to 
parasites. The life 
cycle is consisted 
of transmission 
phase and infection 
phase, activated by 
vector and host 
through encoding 
and decoding. ^  
2.1 Encoding and decoding 
They suggest the meme is encoded in a vector, such as 
language, image, email, behavior or artifact, and it is activated 
when a potential host attempt to decode it (reads the text or 
hear the message), at that moment the meme becomes active 
and infects the host. At the same time, the meme is transferred 
and coded in another medium which is not necessary the 
same as the original one, and it prepares to infect others. They 
quote Marshall Mcluhan that the medium is the message, 
because memes can shift between media and mutate, such as 
the major differences between the Hunchback of Notre Dame 
by Victor Hugo and the same story told by Disney. ^  
2.2 Vector and Host 
The writers define a vector as anything that carrys memes 
between hosts without being able to reflect on the meme, for 
instance a wall, a voice, an email-program, or a picture. They 
pose a question of whether human can be a vector, and they 
give a positive answer if the person lacks the cognitive 
capacity (or interest) to elaborate on a specific meme. Then 
the person is just a non-reflective carrier of the meme, just like 
a book. However, a human vector is a potential host for the 
meme if he/she attempts to analyze the meme. The authors 
also see that memes and media are co-evolving while benefit 
from each other. They write: 
From a memetic standpoint, the ideal medium is a 
broadcast medium where many copies can be made 
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cheaply. If it is one-to-many such as radio, then the 
memes of the broadcaster will spread with little 
feedback; this supports a less diverse memetic 
ecology than a many-to-many network, but also 
promotes the memes of the sender more strongly. In 
a many-to-many medium such as the Internet there 
are multiple meme sources, and the memetic diversity 
is high.斗 
Moreover, a host must be able to elaborate on memes to 
which it performs cognitive tasks that we normally refer to as 
"understand". This means that only humans can be host, at 
least until the development of artificial intelligences reaches 
further. ^ 
3 Tipping point 
3.1 Definition - Tipping Point 
The tipping point is the biography of an idea, and the 
idea is very simple, It is that the best way to 
understand the emergence of fashion trends, the ebb 
and flow of crime waves, or, for that matter, the 
transformation of unknown books into bestsellers, or 
the rise of teenage smoking, or the phenomena of 
word of mouth, or any number of the other mysterious 
changes that mark everyday life is to think of them as 
epidemics. Ideas and products and messages and 
behaviors spread just like viruses do. 
The rise of Hush Puppies and the fall of New 
York's crime rate are textbook examples of 
epidemics in action. Although they may sound 
as if they don't have very much in common, they 
share a basic underlying pattern. First of all， 
they are clear examples of contagious behavior. 
No one took out an advertisement and told 
people that the traditional Hush Puppies were 
cool and they should start wearing them. Those 
kids simple wore the shoes when they went to 
clubs or cafes or walked the street of downtown 
New York, and in so doing exposed other 
people to their fashion sense. They infected 
them with the Hush Puppies "virus” 
3.2 The law of the few 
people who are well connected and persuasive are crucial in 
spreading information. While the transmissions of ideas take 
place mostly through human interaction, the vehicle i.e. people 
function to promote certain concepts including fashion trends, 
life styles and political opinions to others consciously and sub-
consciously. The charismas of those people contribute to the 
success of memes. ^ 
3.3 The stickiness factor 
The ability of a meme to stick inside people's head in order to 
reproduce determines the success of such species. Catchy 
phases and songs become popular not only because people 
(connectors, maven, and salesman) promote them, but also 
because their inherit quality to stay in people's mind. Rumors, 
myth, or songs become popular are perfect examples since 
they are attractive in nature; people are curious about other 
people's secret, and they also find resemblance with the 
contents or melodies of popular songs. Successful memes 
needs to have good quality to start with just like biological 
genes. ^ 
3.4 The power of context 
people are influenced by environment and situation more than 
they thought; they react and behave differently when they are 
put in different situations. The perfect example is the New York 
Subway Station where crime rate suddenly decreased in a 
tipping manner after the trains were cleaned up and fare 
cheaters were punished. People tend to behave according to 
the environment. While a place is in bad shape, people will not 
4 
hesitate to do more bad to the place. If a place is in good 
shape, people will think twice before committing to do 
something bad. 5 
3.5 July 1 Demonstration 
On 01 07 03 half a million people rallied in the streets to 
protest against the legislation of Article 23. The mass wearing 
black demonstrated a phenomenal event that delivered the 
voices and characters of Hong Kong people. The streets m 
Hong Kong suddenly became a protest ground but at the same 
time a demonstration site for different social groups, including 
secondary school students, middle class families, GLBT 
groups, workers' alliances and associations of professionals. It 
was the ultimate show down of social diversity. 
y 
.{jOt 
3.5.1 The law of the fews ：^-iJi 
The political leaders and social activists are influential people，卞 
who can shape people's minds. Their presentations and r 
personal charismas deliver strong impact to people's decision 
making. In a way they become icons that people look up to or『 ': 
look down to; therefore, public views on articles 23 areh ； 
positioned upon a few people. We situate ourselves relatively : 
to their positions, such that Mr. A is with C.H. Tung, while 
B is against him; while people no longer situate themselves to 
the issues itself. 
3.5.2 The stickiness factor 
people address the Anit-subversion Article as "Article 23 
because it is easy to remember. In nature, Article 23 is a 
superior meme that replicates efficiently in public. Also the 
media use comics, songs, signs, icons of political leaders，and 
images to "label" the issue, so that the issue itself becomes 
familiar in our vocabulary i.e. it sticks to our minds. 
3.5.3 The power of context 
The fact that the protest was arranged on July 1, the 
Anniversary of Hong Kong returning to China and publi^ 
holiday, enabled many people to participate this event. Th有 
time is part of the context. Also the street, Victoria Park, anc| 
the government head quarter were the landmarks that thfl 
public covered. The literal context of the city became thcl 
backdrop of this event and the street permitted or encourager 
the "festival" to take shape. 
4 Means of transmission 
4.1 Asocial learning 
Human usually acquire information from other people, but w 丨 
also learn asocially while gaining knowledge without huma r 
interaction. Aungers argues that asocial learning is apparent i fi 
highly variable environment such as a dessert where a singl r 
person is isolated from the civilized world and needs to surviv r 
on his own by learning skill from the environment. An analog h 
of dessert and the digital terrain will be made later in this papc i 
suggesting that people in fact are alienated by the digital ag、 
and therefore need to learn to survive individually. ^ 
4.2 Social learning 
Social learning is acquiring information from other humans I r 
interaction or imitation. It can be categorized into three ma 
modes: vertical, horizontal and local enhancement. The mod 
suggests that when environments changes very slow丨 
adaptive knowledge should be gained at the level of populatki i 
genetics, while highly variable environments favors asod \ 
learning. ^ 
4.2.1 Vertical 
Vertical leaning is gaining knowledge from other generatior. 
most likely young generation learns from older generations! 
is generally assumed that vertical cultural transmission is I 
adaptation to slower rates of environment change th!* 
horizontal cultural transmission, because there is an en1» 
generation separating the learning of parent and offspring. 
Horizontal 
^zontal learning happens through interaction between 
riods and peers. In the post-industrial societies, horizontal 
g^ing is in advantage because during such time the world 
Idd change considerably, while peers or siblings can learn 
， W each other virtually simultaneously. ^ 
； < 1 . 3 Local enhancement 
、！jcal enhancement: refers to a process in which one animal 
Hji丨cts another animal's attention to a location (object) in the 
气 镧 i r o n m e n t . If, as a consequence of this tip-off, the observer 
〔presses an equivalent behavior to the observed, local 
:%iancement can resulting a behavior pattern spreading 
tough a population. ^ 
$iocial Consequences 
f等 Urban Legend 
IS • Bjarneskans, Bjarne Gr nevik and Anders Sandbery use 
tec^nan legends to illustrate their ideas of life cycle of a meme. 
Wsy define urban legends as stories that appear mysteriously 
1] spread spontaneously in various form. First, they argus 
ia_se stories are memes that propagate in society and 
1 丨 l e t o n d l y the stories fulfill a psychological need for 
ivesatertainment, emotion, reinforcement of attitudes and 
aention for the storyteller. According to their memetic 
胡 l y s i s , urban legends are simple plot that is very stylized 
ad realistic, and the ones that are tuned to fit in society and 
！e to remember will have a high fitness and hence a high 
3 is firvival rate.斗 
5 0 1 
IbB Rumor 
； » l i e writers also touch on rumors which are short and simple 
atement with an epic structure. Both urban legends and 
imors are ways of spreading information without official 
ganization. They think that rumor performs its role in society 
I ift releasing the tension of uncertainty. I think we are so often 
pubH view rumors as negative things because of their inaccuracy 
T"d the negative feedback to the subjects of stories; however, 
(^ aofimor in fact helps us to comprehend the fast growing society 
3t (tif Ir channeling our thoughts and responds about our 
g tilt ！丨 rroundings. 4 
I Darwinian Process and Memes in Architecture: A 
lemetic Theory of Modernism 
1 Abandonment of humanistic design 
the paper: Darwinian Process and Memes in Architecture: A 
jl桃lemetic Theory of Modernism, Nikos Salingaros and terry 
J邮炉likiten argue that Darwinian processes (combining variation 
^^ jj^ ind selection) are important to architecture; and the specific 
湖le ase of modernist architecture corresponds to a "parasitic" 
'^ e^iseme, which has spread in spite of it being non-adaptive for 
lijgy fie people that make use of modernist buildings. They think, 
gpgfSpecific architecture style, however, replace the selection 
'Liriteria of traditional adaptive design by a matching to visual 
templates, or memes". Once adaptive design is abandoned, 
sie spread of architectural styles depends strictly on factor 
overning meme propagation in a society; and minimalist style 
M^en possesses an unbeatable advantage over more complex 
\tyle, because of its low information content. ^ 
j l ' iowever, I disagree with them and the assumption of 
y; nodernist architecture being non-adaptive is rather 
‘jgi inconvincing. Although many pioneers in modern 
architectures, such as Mies van de Rohde, Walter Gropius 
light be pre-occupied with minimal form and modern material, 
Le. steel and concrete, and might seems to pay less attention 
jo the users in some projects, many modern architects indeed 
address the need of people successfully in modern building. 
)ne needs to know that the industrial revolution changed 
people's lives greatly. Majority of people do not live as 
peasant, rather they live as workers in factory. Architect need 
o respond to that social change, and therefore, new mode of 
modern architecture was needed. 
Also, the writers suggest that classical architecture suit well 
with user's needs; however, it is not fully true. First, many 
classical architecture including renaissance and baroque could 
be so elaborated that the scale is out of proportion to human 
body, such as the royal palaces in Europe. The decoration of 
art deco does not constitute to an adaptive architecture, since 
decoration can be ridiculous and meaningless if not used 
appropriately. Fundamentally style is just language, the ability 
to address human need is inherit in architects' attitude. Both 
classic and modern architecture can satisfy human needs, as 
long as the architects pay attention to the inhabitants. ^ 
6.2 Simplicity, novelty, utility, and formality 
They argue that modernism is a competitive meme that wins 
out other architecture styles, and its success is totally 
depended upon the nature of meme but not how it suits human 
beings. They point out that it is superior in terms of simplicity, 
novelty, utility, and formality. First the simplicity favors the 
construction industry become modern buildings are easier and 
faster to build than classical buildings; An architecture style 
that is simpler to be encoded will propagate more successfully. 
Secondly, people are fascinated about the idea of new era and 
curious about the new style and invention. Thirdly, modernists 
suggest that it is efficient and economical, but the writers 
suggest that many modern buildings are inefficient for a 
counter argument. Fourthly, formality mean that the modernists 
use standardized material for every project, such steel and 
glass; and therefore establish a formality to the industry. ^  
The writers give an example that Le Corbusier used a crab 
shell that he found on the beach to develop the Chapel Notre-
Dame-du-Haut at Ronchamp. They think that the crab shell is 
only adapted to house a crab, but not for its magnified shape 
to house human beings. However, I disagree because crab 
shell only serves an inspiration and departure point where Le 
Corbusier developed his design. The outcome is one of the 
best architecture in the last century, and it is emotional and 
beautiful. Design is more than pure adaptive space for human, 
it is to inspire and stimulate people with extraordinary spaces. 
Building is to adapt to human beings, while architecture is both 
to serve people and provide an unconventional, insightful, 
meaningful, emotional, and creative channel for people to 
perceive time and space. ^ 
6.3 Encapsulation of ideas 
Encapsulation of idea is suggested in the paper to show how 
association with ideas and images can promote certain style. 
For example Adolf Loos quote: Ornament is a crime, is 
impossible to forget and therefore affects people 
fundamentally. The writers value the heritage of traditional 
vernacular architecture. I agree with them on this point 
because vernacular architecture takes local materials and 
reflects more simple dwelling and traditions that are very 
important in our beings. I think modern architecture should also 
learn from "architecture without architects" to rethink the 
meaning of dwelling and human needs and interpret in a 
modern and relevant way. ^  
However, this section of the paper about Modernism in the 
context of Memetics only serves as a subtext because the 
thesis is to tackle the social issues but not style. 
7 Architectural implications 
7.1 People as Vector 
I argue that people are indeed vectors for memes, especially in 
Hong Kong where promoters associate attractive concepts and 
ideas to commercial products. People absorb these products 
superficially without understanding the original meme behind. 
For example, private housing developments always borrow 
foreign life styles to package new estates, such as Riviera, 
Sorrento, sub-tropical paradise, Royalty, bohemian, and NY 
metropolis. People are attracted by the glamorous packages 
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and think that they actually inherit the life styles themselves. 
How many of them really know where Riviera is or the idea of 
bohemianism? We become purely the vectors for the parasitic 
memes that the advertisers provide. We live, wear, eat and 
travel without understanding true meanings. 
The physic world is dominated by advertisement and a lot of 
misleading information. I do not disvalue or judge on this 
phenomenon because it certainly reflects how city dwellers 
think about information, and what kind of information they want 
to receive. We do not want true information since it is 
pleasurable to live in a beautified lie. When seeing is not 
believable then what is? Observing is. We should observe our 
surrounding beings and analyze in a subjective way, in order to 
understand the digital world. Architecture provides a spot or a 
place for people to "watch others", it helps us to withdraw from 
temptations and peek into the hidden meanings behind the 
city. 
7.2 Architecture as Host 
Host decodes memes and internalizes information, and 
prepares for further promotions. Architecture finds responding 
to urban phenomenon the best way to understand and 
internalize the city. It becomes the host for memes and culture 
in large. Architecture as vector is almost impossible and even 
more difficult than being a host. This is because the basic role 
of architecture is to fulfill functions, and functions are the 
implications of meme. For example, a church is to fulfill the 
need of sheltering ritual and housing god, and therefore its 
construction internalizes and reflects the activities inside. The 
closest thing that architecture can be a vector is a signboard, 
because it has no program other than carrying ideas 
superficially. It is marginalized as being non-architecture or 
even pure structure. People are more easily to be vector 
because their existences do not come from function; therefore, 
it can be both vector and host. For example, a messenger can 
memorize the content of a message without understanding it 
and pass it along to others. Very often we are reluctant to 
understand, internalize or assimilate the information that is 
give门 to us 
7.3 Architecture and complexity 
Salingaros and Mikiten suggest the complexity threshold. 
Biological life consists of metabolism and replication. 
A virus replicates its encoded genetic information 
without being able to metabolize is the simplest 
possible life form, and by this definition, it is not alive 
in the sense that a more complex metabolizing 
organism is. In an analogous manner, modernist 
structure, though immensely successful at replicating 
in the built environment, do not possess the same 
degree of "life" (measured in terns of organized 
complexity) as do more traditional architectural styles 
that adapt to human use and emotional needs. There 
is a debate going on in evolutionary biology as to 
whether viruses developed before, concurrently, or 
after metabolizing life form. The third option argues 
that parasitic replicators have to have a population of 
more complex organisms to parasitize before 
evolving. With the above analogy, modernism could 
not have taken root before society became complex 
enough to support it. The intuitive perception of 
modernist buildings as "alien" forms invading our 
cities (and minds) makes more sense in a society that 
is so morally and ideologically confused as to be in no 
position to stop the invaders. ® 
To take that argument further, architecture of this digital era 
can be simpler, distill, and primitive. Architecture of this project 
will parasitize Causeway Bay's complex infrastructures; 
fagade, residual spaces, and structures serving as ambient 
terrain. The complexity of Causeway Bay allows buildings that 
only replicate but not metabolize, and the result is lifeless 
architecture. It is lifeless because it grows on existing layers 
and it only functions when the host is alive. It cannot live 
without a complex host. So lifeless that it is banal, empty, and 
military. In contrast, circulation means a great deal, so that 
trains, elevators, and stairs are celebrated and well fed. 
7.4 Asocial learning in the digital age 
Only in an extreme and hostile environment, we can find the 
very truth and the very lie. Social confrontation is abandoned, 
and we live in a traumatized land where we need to survival. 
We need to adapt by learning, not learning from other people 
but learning by ourselves. We learn asocially. By observing in 
secret and recording the observation, people can formulate 
what they ought to do in the city. My Architecture contains 
many solitude spaces where people can peek into other's 
behavior as something foreign, so foreign that the observed 
ones are aliens from other planets. 
I'U 
8 Conceptual Programming 
Meme Zoo I wonderland 
A container where people absorb trendy information andi 
memes are displayed. A traditional zoo houses animals and» 
living things, and allows people to learn ecology and situate! 
human beings in the various species. The Meme Zoo for the 
digital age allows people to observe information and its 
evolution; ultimately visitors attempt to position their identities 
in this information-flooded era. 
8.1 Radio studio/Urban episode observatory 
The observer peeks into the ordinary lives for clues and learns丨 
information asocially. Our traumatic city is so fragmented andf 
accelerated that asocial learning is essential. Hosted b^l 
anyone, the electromagnetic waves transmit infinite informatiori” 
in the city. No fixed program, no fixed topics. Be spontaneous^ 
Speak about what you see and what you hear. 丨 
8.2 Event foyer for gossip ！ 
Gossiping is encouraged because it eases social tension q 
uncertainties; feel free to gossip as a creative process. It fills k 
psychological need for entertainment, emotion, reinforcemem 
of attitude and attention for the storytellers. It is not guilt but n 
channel to summarize the happenings in the city. Information: 
mutation is the most genius and creative process whicl;, 
polishes stories to their perfect states in order to stick i 
people's mind. In this case, every person becomes 
storywriter who feels free to add to the plot; good idea wi 
remain and flourish while inadequate idea will fade away. 
8.3 Record/Rumors Archive 
Information comes and goes fast. Outdated information 
being abandoned. The archive does not judge the accuracy ( 
information as it appreciates the transformation and it 
inherited nature and character of such information. Every piec 
of information is valuable since it represents human culture. 
9 Site Study - Causeway Bay 
9.1 Horizontal study of Causeway Bay 
This study depicts the spatial character of the site and tl 
connections that stitches the area together. 
9.1.1 Site Plan 
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_ idewalk operates 24 hours a day 7 days a week. It is the 
lost primitive and basic layer of an urban form. It is vital to the 
'^ 'Deration of the city since it fulfills the basic needs for 
es ‘ xchanging and traveling of habitation. 
ii 
.1.4 Malls and sidewalks 
ombo Sogo and Island Beverley provide foyers that function 
s urban waiting rooms and gathering places. They open on 
3fi Nun-Thur 10:00am - 10:00pm and Fri-Sat 10:00am - 10:30pm, 
icy^ ond determine the vitality of the city. In fact, they serve as 
i 慨 ontinued urban space with the streets, 
jiece: 
.5 Pedestrianized Public Space - A Network of "Piazzas" 
Part of Lockhart Road and The Great George Road are 
pedestrianized from 4 pm to midnight (weekdays) and from 
noon to midnight (weekends). The policy facilitates greater 
pedestrian flow and also brings more businesses to the shops. 
The streets are transformed to a series of public plazas or so-
called piazzas. 
9.1.6 Streets feeding to the "piazzas" 
The roles and function of street and malls change in the time-
space continuum. Causeway Bay is a powerhouse of trends 
and pop culture; on one hand, it is meant to be consumed, 
such that restaurants, shops and entertainment facilities satisfy 
people's need of enjoyment and consumption; on the other 
hand, its vibrant activities generates a new urban form. Also, 
private realm becomes public realm, when people treat the 
atrium of Sogo as the extension of public space. The network 
of "piazza" appear and disappear every day, controlled by the 
business hour of the malls and the barricades that block off 
cars. 
9.1.7 Hinge of the network of piazzas 
Hinge of the piazzas network is the gravitized center of energy 
where the greatest amount of activities happens. The network 
needs new architecture to anchor its form, to signify its 
existence, and to celebrate the vitality that it achieves. A tower 
is needed; it serves as an object that people look up to and 
concretizes the sense of place. People position themselves 
according to the location of the tower. It becomes an item to be 
consumed, and allows activities grow around itself. 
9.2 Vertical study - Labyrinth of signification 
The facades of the towers in Causeway Bay provide perfect 
surfaces for advertisement and signboard. In fact, the contents 
of the billboards signify the locations and floor levels of the 
advertised shops and restaurants. The facades become 
7 
I I 
directories that refer to the interior programs. The fluidic 
facades replicate and mutate just like parasites and memes 
do The relationship between skin and space collapses and 
reforms. The two do not sit adjacent to each other physically 
but rather connects themselves through a labyrinth of 
significations. 
Since the content of the 
billboard can be independent 
from the actual program of the 
building. The content itself 
can mutate and reproduce to 
something new to sustain the 
life of its own. It is no longer 
true but pure survival instinct. 
The signs compete for 
survival in the labyrinth of 
cross-references. 
9.3 Site Strategy ‘ 
A tower of signboards functions as an urban instrument. T he 
tower is an iconic signifier of communication and information 
mutation. The radio tower transmits information in light speed 
but also retains information in a timeless manner inside the 
solid archive. It anchors, signifies, connects, positions and 
celebrates. 
10 Precedent Study 一 The Symbol of a Tower 
10.1 Semiology notion of 曰 f f e l Tower (Roland Barthes) 
Roland Barthes uses 
semiological notion to 
analyze Eiffel Tower: 
.••the tower is there; incorporated into daily life until you can no 
longer grant it any specific attribute, determined merely to 
persist, like a rock or the river, it is as literal as a phenomenon 
of nature whose meaning can be questioned to infinity but 
whose existence is incontestable. 
This pure - virtually empty - sign - is insluctible, because it 
means everything. In order to negate the Eiffel Tower, you 
must, like Maupassant, get up on it and, so to speak, identify 
yourself with it. Like man himself, who is the only one not to 
know his own glance, the Tower is the only blind point of the 
total optical system of which it is the center and Paris the 
circumference. 
The Tower acquires a new power: an object when we look at it, 
it becomes a lookout in its turn when we visit it... The Tower is 
an object which sees, a glance which is seen; it is a complete 
verb, both active and passive, in which no function, no voice is 
defective. 
...the world ordinarily produces wither purely functional 
organisms (camera or eye) intended to see things but which 
then afford nothing to sight, what sees being mythically linked 
to what remains hidden, or else spectacles which themselves 
are blind and are left in the pure passivity of the visible. The 
Tower transgresses this separation, this habitual divorce of 
seeing and being seen... 
This is because here the utilitarian excuse, however ennobled 
they may be by the myth of science, are nothing in comparison 
to the great imaginary function which enables men to be strictly 
human. 
Whereas the Tower overlooks not nature but the city; and yet, 
but its very position of a visited outlook, the Tower makes the 
city into a kind of nature; it constitutes the swarming of men 
into a landscape, it adds to the frequently grim urban myth a 
romantic dimension, a harmony, a mitigation... 
...the tower is not a trace, a souvenir, in short culture, but 
rather an immediate consumption of a humanity made natural 
by that glance which transform it into space. ^ 
One might say that for this reason the Tower materializes an 
imagination which has had its first expression in literature. 
The nineteenth century, fifty years before the Tower, produced 
indeed two works in which the fantasy of a panoramic vision 
received the guarantee of a major poetic writing. These are, on 
the one hand, the chapter of Notre-Dame de Paris (The 
Hunchback of Notre Dame) devoted to a bird's-eye view of 
Paris, and on the other, Michelet's Tableau Chronologique. 
Hugo and Michelet clearly understood that to the marvelous 
mitigation of altitude the panoramic vision added an 
incomparable power of intellection. 
What, in fact, is a panorama? An image we attempt tot 
decipher, in which we try to recognize know sites, to identify} 
landmarks... yours knowledge struggles with your perceptionr 
and in a sense, that is what intelligence is: to reconstitute, to: 
make memory and sensation co-operate so as to produce in 
your mind a simulacrum of Paris, of which the elements are in 
front of you, real, ancestral, but nonetheless disoriented by the 
total space in which they are given to you, for this space was 
unknown to you. 
…什om the top of the Tower, the mind finds itself dreaming oi 
the mutation of the landscape which it has before its eyes,-
through the astonishment of space, it plunges into the myster^ 
of time, lets itself be affected by a kind of spontaneous] 
anamnesis: it is duration itself which becomes panoramic. 
10.2 Piazza del Campo, Siena | 
' 广 ？ 扩 、 M a n y European piazzas h a n 
？ c l o c k towers that anchd 
二 spatial dimensions, such a 
Piazza del Campo in Sien^ 
_ and St Mark's Piazza i-
_ Venice. The towers are use! 
‘ t o signify time, especialll 
important in the past whet 
people did not have watches p 
More importantly, they ai； 
landmarks that give senses • t 
belonging to the habitants ar 
suggest "placeness". The I 
become visual icons th 
identify the characters of tt ) 
sites. 
10.3 St Mark's Square, Venice 
The famous St Mark's Squa { 
is the center of Venice. Tl 
square has two rectangli i 
open spaces sit perpendicul i 
to each other. The hingi|l i 
point sits a clock tower that i. t 
enforces the spatial flow. V \ 
tower hinges and conne(> ( 
two plazas that gP 
prominence to the tower its(-
The tower adds an additiopi i 
dimension to the role off 
public space by providinga ： 
visual anchor and icon ^ 
people to position itself ： 
like the Eiffel Tower does. 
8 
？« Time Square, New York City 
一 Time Square is defined by the 
intersection of the 42"^ street 
and Broadway Avenue which 
cuts diagonally across 
Manhattan. The intersection 
creates angular lot on which 
the building possesses a 
strong prominence to the 
area. The area is flooded with 
events and tourists who are 
attracted by the vibrancy of 
the signboards and neo-lights. 
It does not have an open-
space like the European 
pizzas and it does not favor 
pedestrian because it has little 
room for public gathering; on 
the contrary, the roads are 
occupied by cars mainly taxi 
cabs. However, people are 
over-whelmed by the 
complexity of the place. The 
fagade of the buildings are 
parasitized by signboards, and 
the corner where the crystal 
ball drops during New Year 
count down, is the center of 
attention. The corner is 
monolithic and covered by all 
kinds of advertisement. 
Different from the European 
clock towers telling time, the 
verticality of this corner 
becomes a tower signifying 
trends and information. The 
advertised products and 
images are the records and 
reflections of certain time 
periods. Although Time 
Square is not literally a 
square, it is in fact an invisible 
square that gravitizes the city, 
especially during New Year 
celebration when people 
totally reoccupy the streets to 
share a common joy. It is the 
ultimate "piazza" for the digital 
age. 
Precedent Study - Radio Station 
.1 Radio frequency allocation'" 
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.2 Radio station frequencies 
11.3 Radio Television Hong Kong (RTHK) 
Radio Television Hong Kong (RTHK) is a government agency 
that broadcasts radio and produces TV programs to the 
general public. Although it is part of the government structure, 
it enjoys great freedom in reporting social events. It monitors 
and comments on current issues and government policies, 
also it produces educational programs to school children. 
However, it is an institution. It has a strong identity presented 
by its exclusive building form that fences off people and stays 
away from roads. It is guarded by security, and public access 
is not welcome unless applying in advance. The site wall 
separates people from the broadcasting, and only the 
privileged people are allowed to control the media. 
11.3.1 Location of institutions 
Broadcast Road is the traditional cluster of media institutions, 
including RTHK, Commercial Radio, Asia TV. The 
neighborhood is not conveniently serviced by public 
transportation. It is surrounded by middle class residential area 
and the Baptist University. The locations of the institution are 
the reflections of social hierarchy that controls public 
participation in media production. Therefore, returning the 
power of media to public means de-institutionizing radio 
stations. People should be able to use channels to convey 
their thoughts without censorship. Radio station should be 
easily accessible and visible. 
11.4 Commercial Radio 
Commercial Radio went on air in August 1959 and currently 
operates 3 channels: two Chinese on the FM band and one 
English on the AM band. 
CR1(FM 881) is a talk-based channel, placing great 
emphasis on news, current affairs, traffic and 
financial, talk and phone-in shows, analysis and 
debate, as well as drama and talk shows. 
CR2(FM 903) is a music-based youth channel. Its 
programming is centered around personality DJs and 
the latest in Chinese language pop music. Its 
programming emphasis has centered on originality 
and creativity, both in the music it broadcasts, and in 
the program formats and events it produces. 
AM 864(AM) is an English-language total music 
format service. Its musical output is extremely 
diverse, and it broadcasts the very latest in 
international releases from hip-hop to grunge, and 
jazz to rock, offering a world musical cocktail to 
people of all Hong Kong's different nationalities and 
backgrounds. 
9 
Commercial Radio places strong emphasis on news 
and public affairs, with round the clock news, weather 
and traffic reports.” 
11.5 Metro Radio 
Metro Radio went on air in July 1991 and currently operates 
three channels: Metro Finance (FM 104), Metro Showbiz (FM 
99 7) and Metro Plus (AM 1044). This private-owned channel 
has two broadcasting studios in two shopping malls in Hong 
Kong It is the first of its kind that situates in malls, and its 
glass storefront delivers great visibility that allows public to see 
the process of program productions. Also the locations allude 
that the station is marketed as a consumer product just like 
everything in the shopping malls. In this case, the production 
becomes presentation. People are able to see the faces of the 
broadcasters and guests who are normally unseen. However, 
it is still a corporation that raises a boundary in front of people, 
such that public is not allowed to visit the station without 
permission. 
Conceptualization 
The radio station situates in a transitional space i.e. a bridge in 
Causeway Bay. The productions of programs become the 
presentations. The boundaries between hosts, guests and 
audiences are collapsed by stretching the radio studios into a 
linear corridor where zoning is impossible. The corridor is 
fluidic. 
The transmission tower is an object that anchors the public 
space with Sogo. It celebrates the digital era. It is literally a tool 
to transmit information and to present information. Again, 
Architecture is the media itself, and the dweller of such 
architecture is information. Architecture not only serves human 
beings in the new ear, but also serves information as they are 
living organisms 
The skin of the Sogo lobby is unfolded in order to expose the 
energy: people waiting and watching. It is a urban theater 
where people observe people and absorb information 
delivered to them. Waiting becomes an event that is enjoyable. 
The public radio studio returns the power of media to general 
public. It reacts to social epidemics by allowing free flow of 
information. The Internet and other media allow us to connect 
to each other rapidly, and hence give us'the power to initiate 
epidemic. Architecture should find ways to react to such 
phenomenon and identify information, media and power by 
becoming them. 
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First and second 
Reading in LEGCC 
Consultation period ended 
97，097 submission and 
340,513 signatures 
50,000 gathered 
In Victory park 
500,000 protest Against 23 and the government 
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Social status? 
5 % 2 % 
I upper class m middle class • lower class n others 
Which paper do u read? 
16% 
I Apple Daily E Oriental Daily • Mngpao • others 
D e m o g r a p h i c survey d o n e by H KU and CUHK 
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A structure built for the 1889 Exposition in Pans 
Barthes• What, in fact, is a panorama? An image we attempt to decipt^i-
in which we try to recognize knew sites, to identiiy landmarks...yours 
knowledae struggles with your perception, and in a sense, that is 
vvhat intelligence is： to reconstitute, to make Rtatr.ory and sensation 
co-operace so as to produce in your mind a simulacrum of Paris, of 
which the elements are in front of you, real, ancestral, but 
nonetheless disoriented by the total space in which Chay are given 
to you, for this space was unknown to you. 
from the top of the Tower, the mind finds itself dreaming of the 
mutation of the landscape which it has before its eyes； through the 
astonishment of space, it plunges into the mystery of time; leit; 
itself be affected by a kind of spontaneous 丄s•• it is 
duration itself which becomes panoramic. 
Sign 
anchor 
� ‘ whimsy panorama 卿 Si. edqe 
p r e c e d e n t s t u d i e s 
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ferris wheel"was created by George Washington 
the 1893 Centennial Exhibition held in 
It was 250 feet high and had 26 wooden cars. 
4d〇n Eye V 二 
>itish Airways is a new landmark in London built U 
-^bration of the new millennium. 〜 
an innate desire in all men to view the earth 
i cities and plaines from '^exceeding high places” 
fwen the least imaginative can feel the pleasure 
4lding some broad landscape spread out like a 
•olored carpet at their feet, and of looking ? 
the world as though they 
the eye love [s] to s 
hich it normally knows only 
parts.•. ‘ 
the 
？ 乂 � ' 
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t i f a n t a s y 
Yokohama Cosmo 
Originally erected as a temporary feat 
during Yokohama Expo '89, its huge pop 
inspired owners to concinue offering r 
indefinitely. The recent eruption in 
skyscrapers near the wheel, however, b 
to change the spectacular view ridei-s 
on their 15-minute spin. 
park wifch one of the larg 
in the world 'Cosm Clock‘ 
27 attractions including a r 
dives into water, the world lao 
flume ride, the Ice world, and f 
TO2rry-go-round, an airship gon 
U r b a : 
p r e c e d e n t s t u d i e s 
8 — 
bandstand, support, 
structure for loudspeakers, 
raised storage, public 
listening area 








small music auditorium 




park in Paris touilc in the 90g. 
jrk is a diacontinuoua building, but n^veer Imbb a single s t t w c u m 
is pros rams are incorporated in the project to provide 2lBt oentxiry 
Jives for Parisian. It is the yorxmd for events where prograruatic 
1 are scattered in a grid, in order to energize the site. The 
^ity of sequences orders events, movemento, and opaceo in progreoaion 
itjither combines or parallels divergent concerns,, Tha park Is inhabited： 
e9 of events, us磁,acciviteH, incidents ar*^  inevitable superimpostid on 
fixed spatial sequences. To distribute the proyramtnatic requirm^nt over 
xn regular arrangemenc of points of intensity, designated S U r f S C S a C t l V l t i e S 
linear activities 
point-like activities 
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a x o n o m e t r i c d r a w i n g o f s o g o l o b b y 
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The skin of the Sogo 
lobby is unfolded in 
order to expose the 
energy: people wait-
ing and watching. It 
is a urban theater 
where people ob-
serve people and 
absorb information 
delivered to them. 
Waiting becomes an 










p J 1 : r a d i o s t a t i o n on t h e b r i d g e 
The radio station allows people to reflect upon the happenings of the city. It in-
trudes a city circulation i.e. the circular bridge in Causeway Bay. The media is now 
dominated by government agencies and private corporations. The project attempts 
to return the power of the media to the people, so that broadcasting can be spon-
taneous and casual. It offers a panoramic view to the city and observation between 
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Hugo and Michelet clearly understood 
that to the marvelous mitigation of alti-
tude the panoramic vision added an in-
comparable power of intellection. What, 
in fact, is a panorama? An image we 
attempt to decipher, in which we try to 
recognize know sites, to identify land-
marks... yours knowledge struggles with 
your perception, and in a sense, that is 
what intelligence is: to reconstitute, to 
make memory and sensation cooper-
ate so as to produce in your mind a 
simulacrum of Paris, of which the ele-
ments are in front of you, real, ances-
tral, but nonetheless disoriented by the 
total space in which they are given to 
you, for this space was unknown to you. 
(Roland Barthes) 
s t u d y m o d e l s 
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M o n t a g e v i e w f r o m y e e w o o s t r e e t 
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b r i d g e l e v e l p l a n 3 0 0 
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mm 
1 existing bridge 
2 cafe 




7 stair to tram platform 
8 office above 
9 broadcasting capsule 
ro 
r 一 5 厂L 
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b r i d g e e v e l p l a n 3 0 0 
1 lounge 
2 control room 
3 chat room 
4 talk show room 
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4 lecture room 
5 control room 
6 chat room 
7 lounge 
8 talk show studio 
9 lounge 
lOrestroom 
I I bridge 
12 cafe 
13 tram station 







6 tram station 
p e r s p e c t i v e f r o m y e e w o o s t r e e t 
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b r o a d c a s t i n g c a p s u l e d e t a i l 1: 50 
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b r o a d c a s t i n g c a p s u l e d e t a i l 1: 50 
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f i n a l m o d e l 
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p J 2 ： p r 0 1 e s t a r t t h e a t e r 
The theater intrudes the residential realm, and it projects duel 
faces. On the outside it is evasive and prominent, while its 
relationship to the existing residential circulation is subtle and 
seduced. The activities inside can be conspiracies or the 
other way. It is also a public visual anchor located at the 
most prominent corner. It delivers messages as signboards, 
which are the most effective channel in Hong Kong. 
56 
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s t u d y m o d e l s and s k e t c h e s 
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1 
M o n t a g e v i e w f r o m y e e w o o s t r e e t 
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59 
贿 ， - — 
m a i n f l o o r p l a n 1: 3 0 0 
60 
The theater itself is a parasite that 
inhabits a residential tower, the 
outer structure is supported and 
serviced by the host. Inside the 
housing circulation, one cannot tell 
which door leads to the protest art 
theater. In contrast, the prominent 
balcony and auditorium state their 
presence strongly 
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7 protest balcony 
8 open to below 
9 office 
10 entrance lobby 
11 roof top theater 
m ne f l o o r p l a n e n t r a n c e l o b b y r o o f t o p t h e a t e 3 0 0 
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6 tunnel to MTR 鱼 












5 entrance lobby 
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p j 3 ： F e r r i s W h e e l 
The Ferris wheel borrows the whimsical connota-
tion of the July 1 parade, which was a demonstra-
tion of different cultural groups. It intrudes the realm 
of commercialism and comments on the consum-
erism of this theme-park like city. It carves into an 
existing shopping center, intrudes the commercial 
realm and recalls a themed world that we lived in. 
The social happenings are so accelarated that Hong 
Kong is like a theme park, in which the protest re-
sembles parades in Disneyland. The wheel moves 
at 30 minutes per rotation, and it allows the occu-
pants to invade and see different programs along 
the scar.lt provides opportunities to see and to be 
seen while responding to the unstable political situ-




1 0 t h f l o o r p l a n 1 : 5 0 0 
1 existing shops 
2 access door 
3 escalator lobby 
4 food court 
5 ferris wheel 
6 kitchen 
7 greenery 
5 t h f l o o r p l a n 1 : 5 0 0 
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s e c t i o n 750 
75 
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